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How do Facebook, Insta and Co. influence

conservation efforts in protected areas? 

Danilo Ré 2023 - Friday, January 20th

melanie.rachersberger@npv-bgd.bayern.de
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Hotspot: 

Lake Königssee
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Hotspots 

Mountain Jenner and Watzmann
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Camping and bivouacking
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„Sea-Hiking“ und 

Stand up Paddling
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Influencer and the „Natural Infinity Pool“
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Number of visitors

• 2019: peak value > 200

• 2020: increase up to 60%

→ peak value > 300

• mainly young people

Estimated number of visitors 2019 - 2022
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Before social media boom 

(red) -
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After social media boom

(pink)
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Consequences:

camping 

littering 

campfires 

drones 

noise 

excrements

…
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New Signs 
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Increase of ranger presence 

in the field
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Social Media – Campaign 

(FAQs) 
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Social Media – Campaign 

(Clips) 
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Social Media-Campaign

STOP GEOTAGGING – SAVE NATURE
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Videoconference with Influencer/Youtuber “The Franklin”
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Natural Infinity Pool
Restricted Area since 31th June 2021

• Statutory regulation 

(“Vegetation Refuge”)

• Integration of Stakeholders

• 2 new Park-Rangers 

→only for law-enforcement

• Adaption of Rangers’ 

working hours (shift work)

• Barriers and new signs

• Increasing fines 

• (Social) Media campaigns



18

Instagram-Pool is closed
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Number of visitors and first conclusions

since area was closed

→ significant decrease of

visitors

Estimated number of visitors 2019 - 2022



20
19.08.2020 24.08.2022

A glimmer of hope …
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19.08.2020 24.08.2022
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19.08.2020 24.08.2022
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Thanks a lot for your attention! 

Danilo Ré 2023 - Friday, January 20th

melanie.rachersberger@npv-bgd.bayern.de
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• 2021: 64 violations against the prohibition of entry

• 2022: 86 violations against the prohibition of entry, including

camping and campfire
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