
1 TITLE

Name of the organisation: Amt für Naturparke - Südtirol : Office of Nature Parks - 

South Tyrol

Country: Italy

5 OBJECTIVES 

of the action

Equipment Various materials

Management staff Staff in charge of the Nature Park Houses

7 ATTACHED 

FILES 

(resources)

Real cost of this action (€): Activity free of charge for the participants.

Low costs: in general, purchase of materials.

Kind of funding(s):

9 EVALUATION 

of this action

Information source: http://www.provinz.bz.it/daksy/de/veranstaltungen/veranstaltun

gkalender.asp

Contact: maria.pallhuber@provinz.bz.it

2 THEME / action 

typology

Kind of public:

In general, target public is children, also together with their 

parents

The children's activities (normally once a week) are dedicated to various thematics, depending on the season.

For example: felting, DIY - handicrafts like Christmas candles, handicrafts with natural materials (gathered in the

nature), animals' carnival (face painting), Easter eggs painting, making dreamcatchers, working with wood, etc.

Information and pictures at:

http://www.provinz.bz.it/daksy/de/veranstaltungen/veranstaltungkalender.asp

It is for many years a permanent (almost all year long) and appreciated offer in the Nature Parks Houses. More 

information also at: http://www.provinz.bz.it/natur/2803/ 

10 

INFORMATION & 

CONTACT

3 

ORGANISATION 

To raise children's awareness of the value of an intact environment, and of the diversity of nature, by using their 5 

senses. To make the large world of the Nature Parks perceptible at a smaller scale.

6 DESCRIPTION

8 Actual COST 

& FUNDING 

(indicative)

Age group(s):4 TARGET 

PUBLIC

Children's afternoons in and around the South Tyrol Nature Parks Houses

INFRASTRUCTURE

EVENT

PROGRAMME

- 6 years

6 - 12 years

13 - 18 years

+ 18 years

public: regional

Scolars

Disabled public

Tourists (visitors)

Local population

other

DOCUMENT/EQUIPMENT


